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	Question One	
a. One of the arguments from the conjecture presented in the article is that the beach is becoming skinnier and skinnier as time goes. This is an argument from the conjecture because it presents the factual information or facts that prove the existence of climate change as a problem in Florida. It is apparent that the rise in the water table threatens the existence of the beaches since most of the beaches are "swallowed" by water as time passes. 
b. One of the arguments from the definition is the consensus statement. This statement argues that human emissions promote global warming. This is an argument from the definition because it depicts the aspects that make up this problem. For instance, it is clear that human emissions into the environment cause climate change. 
c. One argument from quality as presented in this article maintains that one of the homes lost its pool alongside the backyard due to substantial erosion. This is an argument from quality because it demonstrates the magnitude of the impacts of climate change. This statement reveals that climate change is quite harmful since it contributes to the loss of property. 
d. One of the arguments from the policy is that most individuals in Florida have invested millions of dollars in an initiative of revamping the existing infrastructure as a way of escaping the impacts of climate change, such as stronger hurricanes. This is a policy statement since it shows an action plan that has been undertaken in response to the prevailing crisis, which is climate change. 
e. The article presents a conflict around the aspect of policy. It is apparent that politics is one of the sources of this collision. For instance, the article states that Biden agrees with scientists on modern methods to combat climate change while Trump prefers traditional approaches like using traditional energy sources. Currently, President Biden is trying as much as possible to persuade Congress to vote for the infrastructure bill that will combat climate change. 

Question Two
a. Injunctive norms involve any perception of actions that are either approved or disapproved by other parties. It means that people will always have varied perceptions of behavior that is approved or disapproved. On the other hand, descriptive norms are how a person perceives a common action that is displayed in a given social group. It generally involves how individuals perceive the behavior of people around them.
b. The HOA message demonstrates a mix of both descriptive and injunctive norms. Based on this message, the injunctive norm is presented by the fact that people who fail to follow the rules to move their cars and stay off the wet pavement will be fined. This means that fines should be administered to anyone who does not obey the rules. On the other hand, the descriptive norm, in this case, is depicted by the fact that other individuals are likely to disobey the set rules regardless of the prevailing fines. It is apparent that those who did not follow the rules are disobedient thus should be punished. 
c. This message may have backfired for getting the neighbors to follow the rules to move their cars and stay off the wet pavement because many people are likely to be influenced by the people around them. For instance, some people will continue to walk on the wet pavement because others do. Most people will also adapt to what is intended as normal. In this case, paying a fine can be perceived as normal by most people, thus encouraging people to walk on wet pavement and also avoid moving their cars from this place. 
Question Three
Power is the possession of authority over a given group of individuals. Expertise involves knowledge or skills possessed by a person.  Based on this experiment, power and expertise operate in the compliance gaining process by influencing the behavior of the teachers. For instance, the teacher believes that he or she has been assigned another person's role. Therefore, the teacher complies with the directions given as a way of demonstrating his or her expertise and authority just like any other teacher in the same situation. The teacher also views himself as an instrument that is used to execute a given action hence seeing no need to take responsibility for their actions. The teacher also behaved that way since he wanted to demonstrate his authority and expertise. Therefore, the teacher went ahead and administered even greater shock since his expertise and authority level are beyond that of the learner. Based on this experiment, it is clear that a person’s level of power and expertise can influence him or her to engage in unjust actions even if they know the consequences of such acts. 

Question Four
Fear appeal is a common term that is used in the context of the advertisement. Fear appeal is a technique that is used to motivate or persuade people to take or observe certain measures (Williams, 2012). These techniques are also used when directing certain policies to the public. Fear appeal is not only used in marketing but also embraced in other disciplines such as psychology and sociology that focus on human relationships and behavior. The main concept behind fear appeal is the arousal of fear. The adverts that incorporate fear appeals intend to arouse a sense of fear in the target audience, thus motivating them to follow the required direction. It is also crucial to note that fear appeals are generally persuasive in nature. Fear is defined as an unpleasant state of emotion that leads to distress or extreme tension. Fear has the capability of promoting physiological, cognitive, and behavioral arousals, thus influencing an individual to adopt a given behavior. The Ad, "First Domino" by Ad Council is among other advertisements that utilize the concept of fear appeal to persuade the target audience. First Domino is an Ad that portrays the effectiveness of fear appeal since it incorporates components such as the severity of the threat, probability of occurrence, the efficacy of coping response, and ability to enact a solution. 
The use of severity of threat in the Ad First Domino promotes the effectiveness of fear appeal in preventing people from texting while driving. The severity of threat can be described as the degree to which the audience believes that he or she is a direct victim of the circumstance (Williams, 2012). The severity of threat also implies the extent to which a person observes or understands the seriousness of the perceived threat. The component of the severity of threat enhances the effectiveness of fear appeal to prevent people from texting while driving because it persuades these individuals to believe that they are the target audience. The audience also is likely to put themselves in the shoes of the subject displayed in the Ad hence believing that they can also get involved in road accidents when texting while driving. Therefore, the use of fear appeal in this advertisement is highly effective since it puts more emphasis on the seriousness of the perceived threat to a specific target population. 
Probability of occurrence is the second component that demonstrates the effectiveness of fear appeal in First Domino. The probability of occurrence is a concept that involves the chances that an event will occur (Williams, 2012). It is merely the likelihood that a certain event will occur. Based on this advertisement, it is clear that there is a high degree of probability that an accident will occur. For instance, this high probability or possibility is indicated by the nature of the texts. In this case, the driver receives text messages from the BFF at a high rate (Ad Council, 2020). This means that this driver can easily get interrupted as he or she might be eager to look at the message. Also, the relationship between the driver and the sender of the message seems to be strong. Therefore, this driver is likely to reply to the messages while driving as a sign of good relations. Therefore, there is a high probability that people can get into accidents when trying to reply to random text messages. 
Moreover, the efficacy of coping response in this Ad promotes the effectiveness of fear appeal in persuading the audience to engage in the right actions while on the road. Efficacy of coping response is the perception that recommendations in the advertisement can be easily implemented to mitigate the threat shown in the Ad. The recommendation in this Ad is that "Don't be the 1st domino" (Ad Council, 2020). This recommendation elicits a coping response by encouraging the audience that it is possible to prevent road accidents at all costs by not texting while driving. 
The ability to enact the solution is another component of fear appeal that is present in the First Domino Ad. The ability to enact the solution simply means the extent to which the target audience can embrace and make use of the recommendations in the advertisement (Glascoff, 2000). The Ad states, "Stop Texts Stop Wrecks." This is a clear sign that people can enact healthy practices when driving. It is possible to avoid texting while driving to prevent road accidents.  
In summary, the Ad, "First Domino" by Ad Council is among other advertisements that utilize the concept of fear appeal to persuade the target audience. First Domino is an Ad that portrays the effectiveness of fear appeal since it incorporates components such as the severity of the threat, probability of occurrence, the efficacy of coping response, and ability to enact a solution. Most accidents are likely to occur when people continue to text while driving. It is crucial to avoid using phones as possible when driving to curb road accidents. 
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